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The best channel for reaching the «_
professional woodworking community: G
In Print, Online, and In Person
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Why advertise with Woodworking Network?

Network (WWN) stands as the leading information source for professional woodworkers, cabinet makers, furniture manufacturers, home
organization, closet companies and more, serving both small to medium sized shops and large wood products manufacturers.

In today’s crowded media space for consumers’ attention, marketing choices are plentiful so choosing the right platform for your message is critical.

The 2024 media planner is arranged by the four pillars of marketing:

Each pillar is unique in its ability to achieve specific results, and when you integrate

several or all four platforms you can develop a powerful marketing campaign. meorkmg Network

Take a close look at the variety and depth of the communications vehicles offered here. . .
And while doing so, note that Woodworking Network’s mission is o bring buyers and Your most trusted source in reGChmg the

sellers together through educational resources produced specifically for professional wood products manufccturing industry.
woodworkers and the wood products manufacturing community.


https://www.woodworkingnetwork.com/mediakit/data
https://www.woodworkingnetwork.com/mediakit/print
https://www.woodworkingnetwork.com/mediakit/digital
https://www.woodworkingnetwork.com/mediakit/events
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Woodworking Network (WWN) serves small to medium sized shops and large wood products manufacturers,

standing as the leading information source for professional woodworkers, cabinet makers, furniture
manufacturers, home organization, closet companies and more!

In this highly diversified North American wood products market totaling an estimated $104.5 billion, it's more important than ever to develop a
powerful marketing campaign to achieve your objectives for reaching the professional woodworking executives of North America.

L

CABINETRY FLOORING CONTRACT FURNITURE
22.8 billi illi Al
Forecast to rise 3.];2 annually Itolg2né‘5 billion in 2026. $5.75 billion $14.1 billion

Source: Catalina Research 2022 preliminary estimates are $16.163 billion
Source: 2021, The Freedonia Group, U.S. Cabinets (February 2023)

The North America market was estimated at $7.38 billion in

2022 and is projected fo reach $8.95 billion in 2030, while

the global market was $6.72 billion and is expected to reach
$101.31 billion by 2030, respectively.

Source: Research and Markets, North America Wood Flooring Market Size,
Share & Trends Analysis Report

Source: S&P Global Market Intelligence/BIFMA (updated April 2023)

The global market is expected to grow from $134.4 billion
to $147.15 billion in 2023 and is expected
to reach $199.9 billion by 2027.
Source: Reportlinker.com, Kiichen Cabinet Global Market Report 2023 (May 2023)

North American market figures are $20.843 billion, a rise
4.2% rise over the previous year and forecasted to reach
$24.686 billion in 2022.

=
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WINDOWS & DOORS HOME ORGANIZATION PRODUCTS RESIDENTIAL FURNITURE
$35 billion $13.5 billion @ 2025 $34.8 billion

Forecasted to increase slightly to $35.9 billion in 2026
from an elevated 2021 base.

FSource: The Freedonia Group, U.S. Windows & Doors (December 2022)

By 2025, modular home organization units are forecast o rise
2.9% per year to $3.4 billion, closet modular units are forecast to
increase 3.0% annually to $2.0 billion, and garage organization

units are forecast fo increase 2.7% per year to $3.4 billion.
Source: The Freedonia Group, Home Organization Producis (June 2021),

Modular Home Organization Products [August 2021), and Garage Organization
Products (August 2021).

Global market size was valued at $12.0 billion in 2022 and
is projected to reach $15.9 billion by 2030.

Projected to register a CAGR of greater than 3% during the
forecast period (2023-2028).

Source: Mordor Infelligence, U.S. Furniture Market Size & Share Analysis -
Growth Trends & Forecasts (2023 - 2028).
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Woodworking Network has every tool you need to connect with this $104 billion+ industry...
from the mailbox to the smartphone!

Woodworking Network offers the most trusted resources and widely recognized communication channels for reaching manufacturers of:
Furniture # Cabinets 4 Millwork # Store Fixtures 4 Organized Storage Solutions 4 and Other Wood Products

Put your brands on the road to effective, efficient multichannel marketing with an individualized blend
of print, digital interactive, face-to-face and data.

Build the perfect marketing mix to deliver your brand message to the masses of woodworking executives
and generate the qualified leads you are looking for with these great tools from the Woodworking Network.

DIGITAL

Digital opportunities to help you achieve your mar- PRINT
keting objective in this high-impact space including ‘ )
advertising on woodworkingnetwork.com, averaging Solid B2B publications, FDMC and Closets & Organized
300K+ views monthly, newsletter ads, digital platform Storage, delivers to more than 75,000+ wood
sponsorships and social channel campaigns. manufacturing and closet professionals combined.

EVENTS

The power of connection and community at
five Woodworking Network owned live events,
providing education and networking to more than
29,000 woodworking executives to date.

i o
Woodworking J{ L€
© Network JN¢:-1yi{-];
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DATA

The world’s largest database of active wood

products manufacturers - more than o
153,342 subscribers to our various wor wor
products at more than 101,000+ sites.

CHANNELS
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Use for:

Network 2 w=1;1{-];

Sales territory
planning
Distribution
engagement
Targeted
promotions
Market share
calculation

Data cleansing
Data verification

DATA

Clean, fresh, up-to-date data, giving you access to more

than 153,000 subscribers to our various products at more
than 101,000 sites.

The world’s largest, most upto-date repository of people and businesses
who design and manufacture cabinetry, furniture, closets, millwork,
store fixtures, and myriad other products out of wood and wood-based
substrates.

Select by:

® Primary end product
produced

* Number of
employees

* Number of sites by

primary business

FDMC 300

Engagement score

Title/Job function

Site/Location/

Geography

FDMC300 ranking

Engagement score
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DATA

Select by the product channels our audience chooses to receive from the Woodworking Network.

Product Channels

REDBOOK

FDMC Magazine

63,303 11,855 21362 19,338 19,809 7 586
Closets & Organized 11,855 m 5523 5010 6,087 8,591
Storage Magazine
Week in Review 21 362 5523 25,300
e-Newsletter
Syetli B e lier 19,338 5910 21 022 m 21 502 9714

Red Book e-Newsletter 19,809 6,087 20,761 21,502 m 10,325
Closets & Organized 7 586 8,591 7 948 9714 10,325
. Storage e-Newsletter

21,022 20,761 7,948
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Segment by region and by end product manufactured.
Further segmentation can be achieved by drilling down to specific states in your target reach.

End Product Manufactured

SOUTHWEST

W 897
o 519
H 214 “
B 2985
W 747

MIDWEST

W 2424
1509
W 6348
W 8071
W 2020

NORTHEAST

W 2454
W 997

W 4836
W 6477
W 1846

SOUTHEAST

W 2618
W 1344
W 7450
W 8440
W 2436

We're ready to put our powerful Woodworking Network Data

Center to work for you.

Contact your Media Integration Manager today. They can demo our PowerBI platform
of data to help you build your custom target to the Woodworking Network audience.

Woodworking Network Data Center reports are delivered to you in an Excel file so
you can easily embed the data into the mapping software of your choice.

Rate: $9,581 for the
full Woodworking
Network Site Database

Demo/Geo sorts are 15
cents/site with a $5,000

minimum

DATA

Reach our audience in the business
sectors most important to helping you
achieve your marketing goals.

Number of sites by Primary Business
Grand Total: 100,878

6,432 4,725
Architectural Custom
Woodwork Woodwork

4,907 3,911
Commercial/ Closet Organiza-
Institutional tion Products

Contract Furniture

F-S
w
w

423
Educator/
University

Garages

n®

2,764
Millwork/
Floors/Stairs

19,819
Kitchen, Bath or
Custom Cabinets

6,047
Primary Product
Manufactured
Unknown

2,430
Other allied
to the field

~@® )

N

4,448 m (lliégzelrciul

Builders/ -
Remoldelers E Fixtures

-

o
o
N

2,788

Residential Housing
(Construction/Remodel)

Closets

b
®
(%)

2,389

Designers

=En8) 9,518
@ Residential/

Commercial Cabinets

5,746
Suppliers, dealers
distributors,
wholesalers

O\ 2,432
| Garage Organization
Products

1,300
Office/Store

r
Laminator/Panel Fixtures

Processors/Counter
Top Mfg

6,899
Residential Furniture
& Casegoods

1,738

RTA Components

L@@

M gl’hserq\/q\/ood

Products
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PRINT
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specialty
ity Storage

Millwork manufacturermdrks 150 years |18 ===

Celebrating 25 years of pricing research | 24

How: The Stow Company drives data in its manufacturing | 2s

Wood Doctor: What is the future of wood? | 40

SRRSES RS S S

Build your BRAND with PRINT

Build Brand Awareness A winning marketing combination among media brands

Generate Brand Recogpnition Unrivalled publications in the woodworking industry, FDMC Magazine and Closets &

Ensure Brand Preference Organized Storage are solid B2B media brands providing essential, relevant business
information to wood products manufacturers.

The Woodworking Network media brands are the industry’s most trusted business
information resources. Everyone who receives a printed copy has requested to receive fit...

Once they select your brand, without exception!
you have the business -
you've beat the competition! An unmatched dedication to quality combined with a relentless pursuit of deeper

demographic information from our subscribers, assure you that your message will always
be delivered to active, engaged woodworking professionals.

PRINT...The wise choice to
build your bottom line!
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PRINT

FDMC magazine is the premiere publication for woodworking industry professionals, with the largest
circulation and the best content of any woodworking magazine anywhere on the globe. As the flagship
publication of Woodworking Network, FDMC has been in publication for more than 40 years and still
stands as the trusted resource for manufacturers of furniture, displays, millwork and cabinetry.

The magazine’s monthly mission is to cover the best practices in woodworking technology, supplies,
education and inspiration for professional woodworkers, from small business entrepreneurs to corporate
managers at large automated plants. Fielding a seasoned editorial team with decades of combined
experience, the well-curated content provides readers with the most trusted source of unbiased information
and expertise in the wood manufacturing industry. View the 2024 Editorial Calendar and start planning.

100% requested by all who receive it

Print...it's simply NOT “dead”

At least not with your customers and prospects. Woodworking
professionals request it because they want to read it. When presented

FDMC's 100% direct request audience represents the ultimate optin. It's simple - one receives
the printed magazine without requesting it. The 63,000+ woodworking industry professionals

who receive FDMC have requested it and they want it.

Laminator/

o Panel Processors/
Architectural G ooy

\Woodwork 1,217
6,432

Other Wood
Millwork/ Products
Floors/Stairs 3,599
2,764

Commercial/
Institutional
Contract Furniture

Designers
4,907 2,389

10

Working across several business sectors

Kitchen, Bath
or Custom
Cabinets
19,819

Educator/
University
423

Garages
433

Builders/
Remodelers
4,448

Supplier/
Woodworking

Machi
Dedalers, Distributors, c&c’4;12ery

Wholesalers
3,254

I Residential

Furniture
Office/ 81 Casegoods
6,899

Store Fixtures

1,300

with the choice, only 29.8% request a digital version. And 4.7% of those
chose both print and digital.

And not only do they receive (o)

it, they read it, with more than /

67% investing in excess of o

30 minutes with each issue of have p”rChOSgFQ
FDMC when it arrives. ngfgﬁfr;men "9
When considering the entire

reach, FDMC provides the Both
best value available for you to

deliver your important brand

message fo woodworking

professionals. They are

the buyers — 88% of FDMC
subscribers have purchasing
and recommending authority
for supplies and/or materials
in their shops. There is simply
no other medium to compare to

the value you get from a print
schedule in FDMC.

63,303

FDMC
Subscribers



https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2023-07/2024_FDMC_Calendar.pdf
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RED BODK

The Annual Red Book Resource Guide for Best Practices is produced each February as a
separate edition to FDMC. This factfilled volume acts as an inspiration resource to buyers.
The Resource Guide takes the reader through each process within a typical woodworking

AAAAA

D BOOK

plant. Each chapter delivers FAQ answers, Case Studies, Products and information critical

to the category. Advertisers get special treatment: acknowledged in our expanded ad

index and a free product photo and copy to ensure visibility in this blockbuster issue. sl AN

Issue Closing Date: January 15, 2024  Materials Due: January 19, 2024

Check out Red Book’s value add options:

Red Book Online

A feature on WoodworkingNetwork.com, the
Red Book guide to equipment and supplies is
a userfriendly database of thousands of com-
panies, products, resources, and best prac-
tices, available 24/7/365. Your print listing
is replicated online as part of the searchable
database.

Red Book Alerts

Weekly newsletter sent every Wednesday to
more than 29,000 optin subscribers. Each is
product specific which translates to qualified
clicks. Advertisers with an enhanced listing on
Red Book online will receive a free product list-
ing on an appropriate Red Book Alert.

11

Accurate Technology Inc.

PANEL PROCESSING!
CUTTING & GRINDING
GLUING, PRESSING & MATERIALS
SANDING & FINISHING
COMPONENTS, HARDWARE & ASSEMBLY.
PLANT PRODUCTION & SOFTWARE:

Red Book Showroom

If you want to show up

in the top of the search,
buy an enhanced Red
Book Showroom listing
for only $1,242 per year.
Your enhanced listing
online will include a logo,
photos and company
information to encourage
visitor clicks to your site.

RED BOOK

Shaw room

Included in your enhanced listing is the next best thing to an in
person visit or trade show, the Red Book Showroom, a show-
case of all enhanced listings. An enhanced listing includes ev-
erything you need to give your brand that extra exposure. Plus
free product listings in the Red Book Alert newsletter deployed
throughout the year at the discretion of the editorial team.

See the schedule Learn more about each offering
in the Digital section beginning

on page 20.


https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2023-09/RedBookAlert_Schedule2024.pdf
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In Every Issue:

e  Gene Wengert, the Wood Doctor, on wood technology Case studies of successful woodworking companies

e Brad Cairns on lean manufacturing Industry news and events

e  Coverage of furniture, millwork, and cabinet manufacturing, New products

design, and materials In the Shop: Hands-on product reviews and shop advice
o * Topics subject fo ch
2024 Editorial Calendar Opic SUBfeET o €hange
Editorial Topics Show Focus  Product Focus  Closing/Material Dates
Januar Technology: Tooling Closets Conference  Hardware Closing: 12/5
Y Education & training & Expo/ WPE Material due: 12/11

llinois, April 17-19

Februar CNC technology Closets Conference  Components & Closing: 1/8
Y & Expo/ WPE outsourcing Material due: 1/12
Illinois, April 17-19

B K A resource guide for best practices Featured products Closing: 1/15
on all facets of woodworking from all market Material due: 1/19
manufacturing segments

Now published in February.

March Exclusive report: Cabinet trends Closets Conference  Finishing & sanding  Closing: 2/5
CPA Design Portfolio & Expo/ WPE Material due: 2/9
linois, April 17-19

Aprll FD’VF Exclusive report: FDMC 300 Software Closing: 3/5

Now featuring 3ﬂ\ﬁ’ Lean manufacturing Material due: 3/11

the FDMC300!

MGY Architectural millwork Wood waste Closing: 4/5
Finishing Forum management Material due: 4/10

June Custom furniture Tooling Closing: 5/6
Appeal for Pricing Survey projects Material due: 5/10

- A comprehensive show preview IWF, August 6-9 Closing: 5/10
IWF Pre-Show Planner including a floor map, the complete Material due: 5/17
Polybagged with June + exhibitor list, show schedule and

distributed digitally in June and July seminar slate
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In Every Issue:
e  Gene Wengert, the Wood Doctor, on wood technology

Case studies of successful woodworking companies
Industry news and events

New products

In the Shop: Hands-on product reviews and shop advice

®  Brad Cairns on lean manufacturing
e  Coverage of furniture, millwork, and cabinet manufacturing,
design, and materials

* Topics subject fo change

2024 Editorial Calendar

Editorial Topics Show Focus Product Focus Closing/Material Dates

July

IWF show issue

WPE Lancaster, Show products

Closing: 6/5

Gene Wengert on solid wood technology ~ Oct. 2024 Material due: 6/10
HH Official Show Daily distributed during Closing: 6/26
IWF Show Dailies IWF and includes news and Material due: 6/28
happenings at the show
A t Manufacturing technology WPE Lancaster, Hardware Closing: 7/8
ugus Oct. 2024 Material dve: 7/11

September Veneer & veneering WPE Lancaster, Components & outsourcing ~ Closing: 8/5
P Brad Cairns on lean manufacturing Oct. 2024 Material due: 8/9
SIBO, Oct. 24-26
October WOOD 100, Market Leaders SIBO, Oct. 24-26 CNC automation Closing: 9/6

Leadership Issue

40 Under 40, FDMC 300 Top 10

Material due: 9/10

November Exclusive Report: FDMC Pricing Survey Wood waste management  Closing: 10/7
Panel processing and assembly Material due: 10/11
December Exclusive Woodworking Almanac Editor’s Picks of Top Closing: 11/5

& Industry Forecast for 2025

Products of 2024

Material due: 11/11

The Leadership

~ FDMC

Wood Industry Almanac
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2024 Print Rates

- FDMC -

Best Practices in.Woodworking Tecmm\ogy &Business | woodwnrkmgne'wmk com

Bl 3

abinets cerfified to last 22 <«

-
% 7+ Helping those in need *
take that Next Step = 26
.|

expansion in Montana L=

Heat-shrink tool holdmg
ophmlzes CNC 2

Cancellations

Print cancellations cannot be accepted after the
1st of the month preceding issue date. If new
ad material is not received by closing date,
publisher reserves the right to bill for space
ordered and repeat a previous ad of same size.

Short Rates and Rebates

Unearned rates will be short-rated and
additional earned frequencies will be rebated on
the final insertion in any 12-month period.

14

Ad Unit

Spread (2 facing pages)

2024 PRINT
ADVERTISING RATES

Al rates are gross and include 4-color

X 6X 12X

$11,240 | $10,469 | $9,700

Full page $7.617 $6,997 | $6,436
*NO BLEED ON FRACTIONAL ADS*
2/3 page $5,393 $5,088 | $4,748

1/2 Page Island

$5,036 $4,755 | $4,476

1/2 Page Horizontal

1/2 Page Vertical

$4,616 $4,336 | $4,195

1/3 Page Horizontal

1/3 Page Square

1/3 Page Vertical

$3,216 $3,047 | $2,935

1/4 Page Horizontal

$2,375 $2,235 | $2,095

1/4 Page Vertical
1/6 Page Banner $2,080 $1,940 $1,799
Ad Unit 2024 CLASSIFIED AD RATES

Column =2 3/16" wide

Rates are net per insertion

X 6X 12X

1" x 1 column $334 $300 $267
2" x 1 column $433 $414 $394
3" x 1 column $513 $460 $433
4" x 1 column $601 $567 $534

5" x 1 column

$667 $634 $567

6" x 1 column

$734 $700 $667

Ad Closing Dates for 2024

Ad Sales
January 12/5/23
February 1/8/24
*Red Book 1/15/24
March 2/5/24
April 3/5/24
May 4/5/24
June 5/6/24
IWF Preshow Planner 5/10/24
July 6/5/24
IWF Show Dailies 6/26/24
August 7/8/24
September 8/5/24
October 9/6/24
November 10/7/24
December 11/5/24

*NEW issve date

2-page spread Full page

1/6 banner

1/3

square

VAL

1/2
horizontal
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- FDMC -

Best Practices in.Woodworking Tecmm\ogy &Business | woodwnrkmgne'wmk com

-llll

Art Requirements

*  Keep all live area material 0.25” (13mm) away from
edges (page trim size 7.875"x 10.5” or 200mm x
267mm).

e Allimages MUST be at least 300 dpi.

e Convertfiles to process colors (CMYK). Pantone and spot

colors will be converted and may cause a color shift.

e Print file modifications: If supplied digital files require
additional work, charges over $15 will be billed to
the advertiser.

®  Proofs are preferred, but MUST be supplied with all
color critical ads. Progressive proofs, matchprints,
Cromalins, etc. are acceptable. Identify “For Position
Only” by clearly labeling.

®  Please provide ad materials in one of the following

15

Cabinets certified to last 22 <«
“<x 7+ Helping those in need
take that Next Step | 26 *

v"‘ ~Gibson opens major "
" expansion in Montana L=

Heat-shrink tool holdmg
ophmlzes CNC | a

Ad Unit Standard Dimensions Bleed Dimensions
(showing bleed dimensions) width x depth
Inches Millimeters
Spread (2 facing pages) l(]§2exd]ir?1é7r15$ion§ for | 388 x 254 Eil\f:(jr:a]g )]( 4](;57? 10
ive area and frim)
8.125 x 10.75 Bleed = 8.125 x 10.75
Full page (see dimensions for | 188 x 254 | Live area = 7.375 x 10
live area and trim) Trim = 7.875 x 10.5
2/3 page 4.5x10 114 x 254
1/2 Page Island 45x75 114 x 191
1/2 Page Horizontal 7.375 x 4.625 188 x 117
1/2 Page Vertical 3.375x 10 85 x 254
1/3 Page Horizontal 7.375 x 3.25 188 x 83 aHemlera e e
1/3 Page Square 4.5x 4.625 114 x 118 fractional ads.
1/3 Page Vertical 2125 x 10 54 x 254
1/4 Page Horizontal 7.375 x 2.625 188 x 60
1/4 Page Vertical 3.375 x 4.625 85 x 118
1/6 Page Banner 7.375x 1.5 188 x 38

1” x 1 column

2" x 1 column

3" x 1 column

4" x 1 column

5" x 1 column

6" x 1 column

preferred file types: .PDF (PDF/x-1a or distilled with
Press Quality job settings). We cannot accept files from
the following programs: Microsoft Word, Microsoft
Publisher or Power Point, Crude paint programs (Paint
or MacPaint), Spreadsheet database (i.e. Excel).

Cancellations: Print cancellations cannot be accepted

after the Tst of the month preceding issue date. If new ad
material is not received by closing date, publisher reserves
the right to bill for space ordered and repeat a previous ad
of same size.

Short Rates and Rebates: Unearned rates will be short-
rated and additional earned frequencies will be rebated
on the final insertion in any 12-month period.

Acceptable Media
FTP, CD, email (8Mb limit) or cloud file sharing service
(e.g., Dropbox, YouSendlt).

SEND AD FILES TO:

Email: ads@ccimedia.net

FTP: FTP software is required and can be obtained for free
from FileZilla: https:/ /filezilla-project.org

Host: 035999 netsolhost.com

User: ads_ccimedia

Password: Admaterial2013

FTP software is required and can be obtained for free from
FileZilla: https:/ /filezilla-project.org

Material Due Dates for 2024

Materials
January 12/11/23
February 1/12/24
*Red Book 1/19/24
March 2/9/24
April 3/11/24
May 4/10/24
June 5/10/24
IWF Preshow Planner 5/17/24
July 6/10/24
IWF Show Dailies 6/28/24
August 7/11/24
September 8/9/24
October 9/10/24
November 10/11/24
December 11/11/24
*NEW issve date

2-page spread

Full page

1/6 banner

1/2
horizontal
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(Closets

& Organized Storage

Inspiration for Designers & Fabricators

growing $13 billion market.

They work across several business sectors

Garage
Organization
Custom Products c
Commercial
Woodwork: 2,432 Fixtures

4,725 1,291

Residential or

Commercial

Cabinets
9,518 RTA

e Components Closet
ReH5|denho| 1,738 ®rganization
ousing Rroducts
(Construction 3,911

or Remodel)

2,788

It's an outstanding value for reaching this niche market

There is nothing like Closets & Organized Storage with which to build your brand image,

communicate directly with this booming industry and grow your market share. Running
in every issue is a small investment that will yield huge results for your company’s bottom
line. It is your opportunity to engineer and deliver your brand message to bolster the
efforts of your sales team.

16

All 24,000+ subscribers
requested it

Every subscriber who
receives a copy of Closets &

Organized Storage has request-

ed to receive it. They request

it because they want it for the
content, they want it for the ad-
vertising, and they want it for
the inspiration. It's the informa-
tion they can't find anywhere
else — Closets &

Organized Storage is their
trusted source!

PRINT

Closets & Organized Storage is the only publication in existence fully dedicated to the design,
fabrication, sales, and installation of closets, and garage & organized storage solutions. It has defined
an industry! Delivering 6 issues per year, it is the only publication with content exclusively designed
and engineered for this growing niche — closets & home organization professionals. Our audience

is comprised of closet and storage professionals: manufacturers, retailers, designers and franchise
dealers of commercial and residential closets, storage, garage and other custom organized storage
products. Each issue is engineered to specifically address their needs. Every issue consistently delivers
the content they need and desire most, making Closets & Organized Storage their most trusted resource
for staying on top of design trends, new materials, technology and business tools to thrive in this

have purchosmg
or recommending
authority

24,315
Closets &

Organized Storage
Subscribers
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In Every Issue:
®  Designer Notebook — successful projects ACSP Update

e Front Office — marketing and business tips Editors Column
& Orgqmzed Storage ®  Materials & Trends — what's trending in materials, New products by category and relevance
Inspiration for Designers & Fabricators colors and finishes
. * Topics subject fo change
2024 Editorial Calendar
Editorial Topics Management Product Focus  Closing/Material Dates
January/Februar Functional and Stylish Kitchen & Bath Storage ~ Sustainable Business Decorative hardware  Closing: 12/14
Y/ Y Practices Material due: 12/18

Preview: KBIS 2024, February 27-29, Las
Vegas, NV

Preview: Closets Conference & Expo, April 17-
19, Schaumburg, IL

March/April Custom Closet Styles & Finishes How to Develop Your Brand  Closet accessories Closing: 2/21

/ P Influencer Marketing Material due: 2/26
Preview: Milan Design Week, April 16-21, ltaly
Preview: ICFF, May 19-21, New York, NY

Extra Distribution: Closets Conference & Expo

May/June Home Offices and Hidden Storage How to Become a Franchise Edgebanding Closing: 4/22
Y/ or Dealer Material due: 4/26
Preview: IWF Atlanta, August 6-9, Atlanta, GA

July/Auaqust Multifunctional Spaces in Apartments Employee Training and Decorative surfaces Closing: 6/21
Y/ g Development Material due: 6/27
Extra Distribution: IWF 2024

September/October  Design issue Data-Driven Decision-Making ~ Software & technology  Closing: 8/19
P / Artificial Intelligence in Design in Business Operations Material due: 8/26

Preview: Wood Pro Expo Lancaster, October,
Lancaster, PA
Preview: High Point Market, October 27-30,

November/December Stote of the Indusiry Client & Vendor Sliding doors Closing: 10/18
/ Technology and Smart Storage Management Best Practices Material dve: 10/25

Preview: KBIS 2025

17
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Ad Unit 2024 PRINT .
N\_4 & Organized Storage n ADVERTISING RATES Closing Dates for 2024 Issues

Inspiration for Designers & Fabricators

Al rates are gross and include 4-color Ad Sales

2024 Print Rates 1X 6X January/February 12/14/23
Spread (2 facing pages) $10,124 $8,393 March/April 2/21/24

Full page $5,679 $4,796 May/June 4/22/24

*NO BLEED ON FRACTIONAL ADS* July/August 6/21/24

1/2 Page Island $3,595 i 10 September/October 8/19/24

1/2 Page Horizontal November/December 10/18/24

$3,462 $2,990

1/2 Page Vertical

1/3 Page Horizontal
1/3 Page Square $2,124 $1.967 2-page spread Full page
1/3 Page Vertical

1/4 Page Horizontal

$1,731 $1,574
1/4 Page Vertical
1/2
Savante Wine Cellars wins Best of Show | 22 Ad Unit 2024 CLASSIFIED AD [
Armadi Closets is a family affair | 10 Column =2 3/16" wide RATES
Trending materials & surfaces | 33 Rates are per insertion
1X 6X 1/3
— :
Cancellations 1" x 1 column $33 $300 "
Print cancellations cannot be accepted after the 2" x 1 column $433 $414 horizontal
1st of the month preceding issue date. If new -
ad material is not received by closing date, 3" 1 column e =
publisher reserves the right to bill for space 4" x 1 column $601 $567
ordered and repeat a previous ad of same size. 5" % 1 column $667 $634
Short Rates and Rebates 6" x 1 column $734 $700

Unearned rates will be short-rated and
additional earned frequencies will be rebated on
the final insertion in any 12-month period.
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‘ l() Sets Ad Upit o Standard Dimensions Bleed Dimensions Material Due Dates for 2024

5 Orgqmzed Storage (showing bleed dimensions) width x depth
| for D & Fabri Inches Millimeters Materials
ti t
nspiration for Designers & Fabricators January/February 12/18/23
2024 Print S . 16x 10.75 Bleed = 16 x 10.75; .
rint Specs Spread (2 facing pages) (see dimensions for | 388 x 254 | . ' March/April 2/26/24
) . Live area = 14.75 x 10
live area and trim)
May/June 4/26/24
8.125 x 10.75 Bleed = 8.125 x 10.75
Full page (see dimensions for | 188 x 254 | Live area = 7.375 x 10 July/August 6/27/24
live area and trim) Trim = 7.875 x 10.5
September/October 8/26/24
1/2 Page Island 4.5x75 114 x 191
November/December 10/25/24
1/2 Page Horizontal 7.375 x 4.625 188 x 117
1/2 Page Vertical 3.375x 10 85 x 254
1/3 Page Horizontal 7.375 x 3.25 188 x 83 "
/3 Pag No bleed available on
1/3 Page Square 4.5 x 4.625 114 x 118 fractional ads.
2-page spread Full page
1/3 Page Vertical 2.125x 10 54 x 254
1/4 Page Horizontal 7.375 x 2.625 188 x 60
1/4 Page Vertical 3.375 x 4.625 85x 118
1/2 /
- : : i 1/4
3 Wine Gellars wins Best of Show | 22 " —
B s Desto 57 | Classified Ads (Column = 2 3/16" wide) ]
Armadi Closets is a ily affair | 10
Trending materials & surfaces | 33 1" x 1 column 2" x 1 column 3" x 1 column 1/6 banner
4" x 1 column 5" x 1 column 6" x 1 column VA
4H
N | e
1/2
Arl Requirements preferred file types: .PDF (PDF/x-1a or distilled with Acceptable Media horizontal 1/3H
Keep all live area material 0.25” (13mm) away from Press Quality job settings). We cannot accept files from ~ FTP, CD, email (8Mb limit) or cloud file sharing service
edges (page trim size 7.875"x 10.5" or 200mm x the following programs: Microsoft Word, Microsoft (e.g., Dropbox, YouSendl).
267mm). Publisher or Power Point, Crude paint programs (Paint
e Allimages MUST be at least 300 dpi. or MacPaint), Spreadsheet database (i.e. Excel). SEND AD FILES TO:
e Convertfiles to process colors (CMYK). Pantone and spot Email: ads@ccimedia.net
colors will be converted and may cause a color shift. Cancellations: Print cancellations cannot be accepted FTP: FTP software is required and can be obtained for free
e Print file modifications: If supplied digital files require  after the 1st of the month preceding issue date. If new ad from FileZilla: https://filezilla-project.org
additional work, charges over $15 will be billed to material is not received by closing date, publisher reserves Host: 035999 netsolhost.com
the advertiser. the right to bill for space ordered and repeat a previous ad User: ads_ccimedia
®  Proofs are preferred, but MUST be supplied with all of same size. Password: Admaterial2013
color critical ads. Progressive proofs, matchprints, FTP software is required and can be obtained for free from
Cromalins, efc. are acceptable. Identify “For Position  Short Rates and Rebates: Unearned rates will be short- FileZilla: https://filezilla-project.org
Only” by clearly labeling. rated and additional earned frequencies will be rebated
®  Please provide ad materials in one of the following on the final insertion in any 12-month period.
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DIGITAL

Digital — the wise choice to generate
immediate response

So many choices in the high-impact space of
digital advertising, it's important to identify
which medium to use to achieve each specific
objective and how to make your media spend
count.

Determining which type of digital media to use
is critical to your campaign’s success. You will
want to clearly define the objectives and goals
of your campaign... is it brand awareness,
product introduction, lead-gen etc.2 Effective
integration of your chosen media elements will
help you yield the best results.

With a variety of digital offerings available,
Woodworking Network can help you achieve
the brand success you desire.

20

WoodworkingNetwork.com Advertising
Ad Unit Dimensions L
(cpm)
1 | Lleaderboard it 90h (320x50 $100
mobile)
Medium
2 Rectangle 1 & 2 300w x 250h $100
3 | Half Page Banner | 300w x 600h $86
4 | Welcome Banner | 300w x 250h $133
300x250 image, text ad
5 | Inline Ad link, 7 word headline, 50 |  $133
word body copy
Road Block - Block
1-5 | all the ad spots for | Multiple ad sizes $201
one day
In-Banner 300w x 250h or Rates
2,3 Video Ad 300w x 600h or above
! 728w x 90h apply

* There is @ minimum number of 10,000 impressions required for
all web ad campaigns.

Website Advertising

Drive traffic to your site. WoodworkingNetwork.com is
a powerhouse for your brand message and will drive
the right kind of traffic to your site. Averaging more than
300,000 views per month, Woodworkingnetwork.com
will ensure your ad placement is seen by woodworking
professionals with buying authority. This powerful
website is content rich and attracting more professional
woodworkers than everbefore looking for valuable
information.




Woodworking Network

Podcast Sponsorship
. - Podcasts are one of the fastest growing
content formats today. The Woodworking
Network audience tunes in regularly to
listen to editor Will Sampson discuss
everything from bidding and estimating
costs, technology, customer service, and best
practices. This evergreen content is ideal
for industry marketers looking to make an
impression with Woodworking Network’s
dedicated audience. Podcast Sponsorship is
an excellent branding opportunity to reach the professional woodworker as they
tune in from their computer or outside of the business on their mobile device.

CMNTIS.  WATTRIAIS CTHTHT. COMMRIITY- FUTHTS

The Woodworking Network Podcast

More than 30k podcast downloads/listens to date with an average of 1,000 per
month and growing.

1X: $3,145 3X:$3,040 6X:$2,830 12X:$2,500 24X: $1,500

Retargeting

Retargeting is a powerful way to stay engaged with the Woodworking Network
audience, regardless of where they are on the web. We can display your banner ad
to people who have previously visited WoodworkingNetwork.com as they browse
the Google Display Network.

Woodworking Network visitor campaign: $96 (cpm)

Webinar Sponsorship

Co-brand a Webinar with us and reach

our audience of professional woodworkers,
cabinet makers, furniture manufacturers, home
organization and closet companies looking for
best practices and ways to improve efficiency and
productivity in their shops. Choose the option that
works best for you; sponsor a WWN Produced
Webinar or bring your developed content to us to produce and host. Either way,

leave the Webinar production work to us.
View the schedule

Produced Webinar: $2,420 per webinar
Hosted Webinar: $6,058 per webinar

21

Sponsored Facebook/

Instagram Campaigns

Reach our audience on Facebook and Insta-
gram. With a sponsored campaign, you have
large scale reach to potential customers where
they are on the web. The base traffic campaign
on Facebook can give you an estimated reach
of 30,000 - 100,000 professional woodwork-
ers over the course of the campaign, helping to
drive sales activity and generate leads.

Base campaign: $4,457 per post

Campaigns can be customized further to maximize

your reach, including specific audience selects based

on location, age, gender, etc.

Red Book Showroom Enhanced Listing
It's important to ensure professional

woodworkers can easily locate suppli-
ers when looking for the products you
sell. A Showroom Enhanced Listing is

one of the most cost-effective options

com
Laguna Tools SmanShop® Series CNC

©0

MEDIA KIT 2024

&

to stand out above your competition in
the Red Book online directory of prod-
ucts and suppliers. An enhanced listing
provides the ability to customize your
listing with your company logo, com-
pany information, photos, documents
and videos. Extra exposure is included
via our Showroom, a slideshow listing
of suppliers who have purchased an
Enhanced Listing, drawing attention to
those listed companies first. Your listing

Rev-A-Shelf

REV-A-SHELF
T N R

DIGITAL

is also published in the Annual Red Book Resource Guide published in February
(NEW ISSUE DATE IN 2024) and mailed and emailed to our audience of 63,000+.

Showroom Listing: $1,242


https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2023-09/24_WebinarSchedule.pdf
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DIGITAL

Our selection of newsletters gives you options for reaching the professional woodworker. Each possesses brand strength among our audience,
displaying exceptionalopen rates, high readership, and measurable engagement. Consider the benefits of your message embedded into one of
the Woodworking Network’s newsletters.

Newsletters

Closets & Organized Storage
This newsletter is delivered to closets, garage & storage
professionals to keep them informed on this niche market.

— Daily Brief
v Our daily newsletter filled with the latest woodworking business
T and technology news affecting the wood manufacturing industry.

Delivered daily, Monday — Saturday at 6am CDT
Audience: 33,000+

Averages 24.4% open rate

Delivers every Thursday, 10am CDT
Audience: 19,900+
Averages 25.1% open rate

Inline Ad: $790 per send
Leaderboard Ad: $1,061 per send or $5,676 weekly (6 times)
Video: $964 per send or $4,548 weekly (6 times)

Inline Ad: $790 per send

Week in Review
Week in Review is a recap of the best of the previous
week’s Daily Brief news coverage.

Red Book Alert

Spotlight on new product technology and services which guar-
antees qualified opens.

Delivers weekly on Sundays
Audience: 24,000+
Averages 23.2% open rate

Delivers every Wednesday at 9am CDT
Audience: 29,000+
Averages 24.2% open rate

Inline Ad: $790 per send View the schedule

WMS Canadian News

We keep our audience informed as breaking industry events
occur.

Inline Ad: $790 per send

Breaking News
We keep our audience informed as breaking industry
events occur.

Audience: 10,000+
Averages 26.8% open rate

Audience: 33,000+
Averages 25.7% open rate

===
Lasking for expesure” FINAL DAVS
TOENTER!

S Exclusive Opportunity: $956 per send

Inline Ad: $790 per send



https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2023-09/RedBookAlert_Schedule2024.pdf
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Product Showcase Newsletters

If your objective is to generate leads, this is the perfect opportunity. Our Product Showcase Newsletters are designed to del iver products, sup-

plies, equipment and machinery options to professional woodworkers, cabinet makers, furniture manufacturers, home organization and closet

companies. Each newsletter targets our most engaged audience, including those that have opened 3 or more Woodworking Network emails in
the past 120 days. This is the ideal option to magnify your products in the eyes of the buyers when they are considering purchases.

Woodworking Network Showcase Closets Showcase CNC Insider

" SHowCASE " oses 1 ropowcease” Regy "SHOWCASE
L Wo J . Lr—- J ;\ ‘ mCINSmERJ

o0 Machinery & Supplies R et =

¥ FEATURED PRODUCTS

$SHOP LAYOUTS HANDCRAFTED

Fl)i ﬁOODWO RKERS

Averages 39.6% open rate Averages 35.9% open rate Averages 40.8% open rate
*Lead-generator* *Lead-generator* *Lead-generator*
Delivering the latest in wood machinery and sup- More than 10,000 closets and organization profes- CNC focused case studies, products, and content
plies to 32,000+ woodworking professionals. sionals need your products and look to the Closets delivered to 33,000+ precision woodworkers.
Showcase to deliver.
Inline Ad: $1,974 Inline Ad: $1,974
Inline Ad: $1,375
Schedule Schedule
JCInuory 26 JUIY 26 JUly 28 SChedUIe anuqry 11 July 11
February 23 August 30 August 25 April 16 August 20 March 14 September 12
March 29 September 27 September 29 June 18 October 15 May 9 November 14
April 26 October 25 October 27
May 17 November 22 November 17
June 28 December 20 December 15
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DIGITAL

Leverage the Woodworking Network database to send your exclusive message to our audience of qualified woodworking professionals, your customers.

Templated Email

Our designed templates make it turnkey for you to deliver an exclusive email to our au-
dience. It's simple. You provide the required elements and we do the rest to set-up and
deliver your email to 30,000+ professional woodworkers, cabinet makers, furniture
manufacturers, home organization and closet companies.

Promote your video, case study, white paper, or tech review using our pre-designed
email templates.

$4,903 per send
Video Alert
Simple, ts:a:g;::;:i;vl:ard, and )
White Papers

WoodworkingNetwork
s Case Studies @

duky 10, 2020

Company name

>
Exact specifications contained within one eas
accessible document Company name

- Examining the use
" various types of tin
new construction  §%
. "
P

‘Company name comparyname.com

R

Woodworking Network
Tech Review

L
5 Lo
This new piece of technology will change the

Waoodwerking Netwerk ﬁ';.-. way that cabinets are made
Company name
companyname.com
)
Company name

companyname.com

24

Custom Email

Go completely custom and deploy your own creative to the right audience.
Target your message to a specific segment of our database by narrowing in on
personal demographics or geo selections. Or choose to send to the full list. Ei-
ther option delivers your personal message to the audience you wish to reach.

$5,348 per send for full list of 38,000 qualified woodworkers.
Or you pick the list by choosing demographics and/or geo selects, $500 set-up
charge, 10,000 minimum at $185/1,000

arauco

BLE P

THE FUTURE "

e R
sy (il Py e sy
RAC Pl T

TP Vel T BRACEFTR

LSBTy AL LR R TR ——

= =

Lead Nurturing/Trigger Campaign

Add a nurturing campaign to your email marketing efforts. There is no better
way to grow your sales pipeline and increase lead volume quickly. Avoid
wasting valuable time calling contacts that don’t have the budget or need your
product. Engage your target audience with relevant information
and take them from prospects to buyers.

$4,903 per send
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Woodworking

Network

2024 Digital Rates

*All Rates are Net

WoodworkingNetwork.com Advertising

Ad Unit Dimensions e
(cpm)

1 Leaderboard 970\?/ x 90h (320x50 $100

mobile)
Medium

2 Rectangle 1 &2 300w x 250h $100

3 | Half Page Banner | 300w x 600h $86

4 | Welcome Banner | 300w x 250h $133

300x250 image, text ad

5 | Inline Ad link, 7 word headline, 50 |  $133
word body copy

Road Block - Block

1-5 | dll the ad spots for | Multiple ad sizes $201
one day
In-Banner 300w x 250:: or ngtes

2,3 |, 300w x 600h or above
Vicko Ad 728w x 90h apply

* There is a minimum number of 10,000 impressions required for
all web ad campaigns.

'Woodworking Network

Introducing the World's First Rice Straw MOF. Eureker

look-alike campaign

Retargeting (E:::)
W9odworking Network Multiple ad sizes $96
visitor campaign Follow the audience with your ad
Woodworki rwork | @ they browse sites on the Google
docworking Nefwor Display Network $82

25

Woodworking
Network

WE'RE SHARING|

AT Smart verticl panelsow
] o
7\

7 o

M et
-ﬁ

FDMC September 2021

ResdMore >

TOP HEADLINES

T

LISTEN NOW

INDUSTRIAL MACHINES
FOR YOUR BUSINESS'

Webinar Sponsorship
Produced Exclusive content developed $2,420
Webinar and produced by our editorial per
evina team webinar
Hosted You supply the Webinar $6,058
Webinar content and we do the per
! complete Webinar production | webinar

Red Book Online

A showroom listing in the Red Book online $1.242
database, includes logo, photos, company !
information and the ability to load videos and
PDF files

per
listing

Podcast Sponsorship (per podcast]

X: 3X: 6X:
Branding opportunity to $3,145 | $3,040 | $2,830

sponsor the Woodworking
Network Podcast 12X: 24X:
$2,500 | $1,500

Social/Sponsored Facebook Posts

Traffic campaign on Facebook with an $4,457
estimated reach of 30,000 - 100,000 per post

Woodworking Network Site Database

Full database or demo/geo selects for 0.15 $9.581
per site. !

Sponsored Content

Place your content on woodworkingnetwork.com $4.500
and we'll drive traffic fo it. !

Cancellations

Digital cancellations must be received within 30 days
of initial placement. Cancellations following 30 days
after placement of order will be billed to the advertiser
in full.

*All Rates are Net



2024 Digital Rates
*All Rates are Net

(2

MEDIA KIT 2024

Newsletters Frequency Ad Unit Rate per send
Leaderboard Ad $1,061 per send
* 728x90 banner ad -OR-
e URL $5,676 weekly (6 times)
Video $964 per send
* 728 x Variable Height pixel image plus video -OR-

1| Daily Brief Daily, Monday-Saturday at 6 am CDT e URL $4,548 weekly (6 times)
Text Ad
* High-res image (300 dpi)
¢ Headline (7 words max) $790
* Body text, 50 words max
e URL

2 | Week in Review Weekly, Sundays at 3 pm CDT

3| Red Book Weekly, Wednesday at 10 am CDT fext Ad

ed Boo ‘eekly, Wednesaay at 10 am * High-res image (300 dpi) .
Closets & Organized ¢ Headline (7 words max) 790

4 Storage Wt Mo 57 0 i G0 * Body fext, 50 words max (Red Book only: 70

5 | WMS Canadian News | Every other week . \J(R)[ds R

6 | Breaking News As needed, exclusive $956

Product Showcase .
Newsletters (includes leads] Frequency Ad Unit Rate per send
7 \S/‘}/]c;c\:i\;lserklng hEEs Monthly, last Friday of the month Text Ad $1,974
* High-res image (300 dpi)
8 | Closets Showcase Four fimes a year * Headline (7 words max) $1,375
* Body text (5070 words max)
9 | ONC Insider Six times a year L $1,974

Email Marketing

Rate per send

Video Alert
Case Studies Exclusive opportunity to promote your video,

: case study, white paper, or fech review using $4,903
Tech Review our pre-designed email templates
White Paper

Deoloy vour custorn message fo the right $5,348 per send for full list of 39,000 qualified woodworkers. Or you pick the
Custom . g'erzlc); urees se9 9 list by choosing demographics and/or geo selects, $500 set-up charge, 10,000
vel minimum at $185/1,000 addresses

Lead Nurturing/Trigger Add a nurturing campaign to generate leads $4,903

*All Rates are Net
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EVENTS

The Power of Connection and Community

Events are powerful tools for positioning your brand and finding new prospects. As an exhibitor or sponsor, you gain increased visibility and a relevant
platform to promote products, services, and capabilities, meet facetoface with clients and future customers, and establish your presence and leadership in
the industry. In fact, the majority (87%*) of B2B marketers say in-person events are a critical component to their company’s success.

SOURCE: * Bizzabo
There are several ways fo participate in an event but before you commit, consider the reasons why business people attend events:

The top 3 reasons individuals choose to attend events

*As reported by Meetings Imagined
\ 9

Education . %*

Destination/location
Most attendees want to

Location influences their
take away learning points decision to attend.

they can apply to their

business.

79%"
Networking Opportunities

They want to make new
connections, especially true of

Above and beyond, the #1 reason woodworkers attend Woodworking Network Events is to find new products.

Meet your customers and prospects faceto-face, teach a little for them to take away and give extra exposure to your product offering at one of
the upcoming events from Woodworking Network.
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EVENTS

The National Event for Canada’s Wood Industry

For more than four decades, WMS has connected Canada’s professional woodworking buyers with the world’s most prominent machinery manufacturers
and suppliers. WMS 2019 attracted attendees from all 10 Canadian provinces and 2 territories. It is the national event for Canada’s wood industry!

WMS will make a welcomed return in 2023 for woodworking machinery and supply companies that have relied on WMS to reach Canadian deci-
sion-makers. The entire scope of the industry’s suppliers and manufacturers should plan to participate:
m Panel processing machinery m Decorative surfaces m Solid wood processing equipment 8 Wood components m Advanced CNC equipment
m Portable power pools m Cutting tools m Panel products, lumber, veneer m Sanding & finishing equipment & materials
m Closet, garage & home organization products m Computer software m Green products m Functional and decorative hardware & fasteners

By The Numbers
WS

Business Type in Attendance

Residential & Commercial Cabinets 24.0%
T 2 o Residential Furniture/Office/Institutional Furniture  15.0% o M th
o p Cabinet Components and Hardware 14.0% o re a n
o Millwork, Moulding, Doors, Windows and Stairs  10.5% o

. L Architectural Woodwork 9.2% o
of exhibitors indicated that WMS Woodworking Machinery Dealer or Distributor ~ 2.5%
rea Son S 2019 met or exceeded their Equipment, Cutting Tool Services, or Distribution  2.0% of attendees stated that o
. . T Store & Office Partitions & Fixtures 2.0% they plan to attend the
aftendees go to WMS is fo see new expectations for their top 3 obfectives: s pone Products 1.4% 4 F:wext WMS of attendees have specifying
d t | " d 1. Obitain sales leads Veneers, Plyvfood, -Pcrhcle Board, MDF, O?B 1.4% . d/ h . fh .

products or evaluaie and compare 2. Close sales Hardwood Dimensions, Components, Flooring  1.4% ana/or purchasing authority.

products for future purchases. 2. Product exposure Other 10.6%

To reserve booth space, please contact: To inquire about advertising or sponsorship opportunities, please contact
Gavin McAuliffe Harry Urban

28 gavin@corcexpo.com | 3122659649 harry.urban@woodworkingnetwork.com | 708-373-4344 Visit the WMS event site



https://www.woodworkingnetwork.com/events/woodworking-machinery-supply-conference-and-expo
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Conference N\_J Conferencele Expo  Wood Pro Expo

For Designersi& FabricatorslofiOrganized Storage ILLINOIS

April 171920248 [RRenaissancelschatmburg Convention Center, Schaumburg, IL

Where design meets manufacturing: Closets Conference & Expo co-located with Wood Pro Expo
brings together two professional woodworking events in one great location!

Closets Conference & Expo is the largest North American event to connect you with professionals in design, manufacturing and installation of closets, cabinets and home storage solu-
tions. Wood Pro Expo is a regional marketplace for professional woodworkers, providing them with a showcase of top industry brands in equipment, hardware, software, materials and
services. It is the event for technology, supplies and education, and a meeting place for inspiration and community.

This single event brings all your best customers and potential customers together in one location, combing the trade show floor for new products, components and machinery. Exhibiting at the colo-
cated expo saves you a great deal of time prospecting and finding the right buyers. Let us bring them to you in the aisles of Closets Expo and Wood Pro Expo, all in one place, at one fime.

: By The Numbers : :
To find and purchase Closets Conference & Expo | Wood Pro Expo Prlmory Business mE

new products

20/ o,
88% of attendees said they plan to attend : * 9 /0 5%
2 ’ another show in thz Eﬂ-ure. JO b FU nCTl on Residential & Commercial Cabinets ~ Architect/Designer/Specifier
3 Meet your prospective buyers with the Whova app. 739 11% Closet & Garage Organization Arciln(itectural Woodworking & Mill-
T@p Our app is your direct access to attendees before, during ° ° 15% wor
To attend the d of he sh Owner/Partner/Corporate Production Management o 1%
reasons conference tracks and atter the show. Management 5% [(J:US:jom Woodwork & Other Wood h ; il C o Furni
o roducts esidential ommercial Furniture
f‘h@y 4 63% downloaded the Whova app. 39% Purchasing 7% 1%
Closet/Kitchen Design & : o
@ﬁend To see specific products 20% found the app helpful in connechng with 13% “Maltiple job functions Dealers & Suppliers Education/University
and/or exhibitors exhibitors and other attendees. ° aflowed per attandee: 6%

Marketing/Sales Building Contractor/Remodeler

To reserve booth space, advertising or sponsorship opportunities, please contact:

Laurel Didier, Closets & Organized Storage Publisher & Exhibit Sales
29  Llaurel didier@woodworkingnetwork.com | 847-334-3038 U Cern el el MGG S Gl



https://www.woodworkingnetwork.com/events/wood-pro-expo
https://www.woodworkingnetwork.com/events/closets-conference-expo
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Wood Pro Expo

LANCASTER PA.

October 24-25, 2024

Spooky Nook

Sports Center
Manheim, PA -

Lancaster County

4 A'
-3"/

*«

A regional marketplace for woodworking professionals in Furnlture coblne’rs

millwork, fixtures, storage solutions and otherwood products.

Wood Pro Expo Lancaster is the only professional woodworking event in 2024 to serve the Northeast and Mid-Atlantic regions. Exhibitors can
expect strong participation from not only Pennsylvania, but the woodworking base from the surrounding states. Surrounded by woodworking-rich
states, with New Jersey and Delaware on the east, West Virginia and Virginia to the south/southwest, New York and Massachusetts to the north/

northwest, and Ohio on the west, it's an exceptional opportunity to cash in by meeting cabinet makers, custom woodworkers, and other wood

product manufacturers from the region. Wood Pro Expo Lancaster’s two-day event includes not only a booming expo hall, but also educational

Residential & Commercial Cabinets
Custom Woodwork & Other Wood Products

Architectural Woodworking & Millwork
ial Furniture

Ci i itutional and Resi

Building Contractor/Remodeler
Architect/Designer/Specifier
Dealers/Dist/Wholesalers
Education/University

Laminator/Panel Processor/CounterTops

Closet & Garage Organization

30

opportunities to help attendees improve their businesses.

By The Numbers
Wood Pro Expo

What is your purchasing influence at your
company for machinery and supplies?

70.7% 4

Final Decision Maker 2049

18%
y Top 3 reasons why attendees
come to Wood Pro Expo
#1 - Looking for new products
#2 - Evaluate and compare products
for future purchase
#3 - Looking for specific products

10.0%
OTHER OR UNKNOWN

ATTENDEES
BY COMPANY

EMPLOYEE
COUNT

ATTENDEES

u BY JOB TITLE
Specify or Recommend

5.2%

No influence

of Wood Pro Expo attendees are involved in

[NGINEERING(;
the purchasing process!

PRODUCT DESIGN

13.0% :m(z%/mmusn/
PRODUCTION MANAGEMENT CORPORATE MANAGEMENT

To reserve booth space, advertising or sponsorship opportunities, please contact:
Lewis Goldman, Show Manager

lewis@woodproexpo.com | 800-969-2212
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Salon Industriel du Bois Ouvré

Quebec’s Industrial
Woodworking Show
October 24-26 | Drummondyville, Québec, Canada

Woodworkers come to SIBO fo find innovative products and solutions to
help them increase productivity, improve quality, expand info new markets
and grow their profits and nearly 1,000 professional woodworkers from

Quebec and the surrounding provinces and states passed through the doors
of the 2022 show.

EVENTS

The three day event will be held at Centrexpo Cogeco in Drummondbville,
Quebec, just a 90-minute drive for 70% of the population and the vast mo-
jority of business in Quebec.

Take advantage of the SIBO expo to showcase your company'’s products
and services to Quebec manufacturers of:
Furniture m Cabinets m Windows ® Store fixtures m Other wood products

Number of Employees Attendees represent a wide variety of wood product sectors
119 20-49 5099 100+ By The Numbers S
67% 1% 0% &% SIBO Expo EX Viod kiche cbine

Millwork, mouldings, doors, windows, stairs, efc.

Attendees by Job Title Why do qﬂendees 93% To discover new products 25% To network with peers 10% Wood components, veneers, board products, etc.
come to SIBO? 91% To see specific products 3% To attend the conference
- 30% President/Owner I 6% Sole Propristor and/or exhibitors at SIBO Live stage Residertial imitire
87% To evaluate and compare
- 18% Corporate/Operation Management I 3% Engineering for future PurChcse Distributor, dealer of woodworking machinery, cutting tools, supplies, efc.
. 1% Production Management I 3% Purchasing Attendee Buying Power 7% Architectural woodwork & store fixtures
9% Designer | 1% Cabinetmaker ~ 6% Office, institutional furni
approvetheipurchase recommend the evaluate and specify - Loz insionaTomiTe
9 i o 9
) ) ) 54% of m_achmery, products and 29% supplier or product 13% products for purchase
. 8% Marketing/Scles . 1% Others ol o the incustry services el prashas el i

To reserve booth space, please contact Rob Roszell
rob.roszell@woodworkingnetwork.com | 919-725-6604

To inquire about advertising or sponsorship opportunities, please contact Kim Lebel

31 kim.lebel@woodworkingnetwork.com | 773-842-7509

Visit the SIBO event site



https://www.woodworkingnetwork.com/events/salon-industriel-du-bois-ouvre
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EVENTS

=y STAND OUT IN THE CROWD AT IWF ATLANTA
The International Woodworking Fair® is one of the world's top events for the custom and general
r woodworking industries. Woodworking Network offers a number of outstanding sponsorship and ad-

vertising opportunities to help exhibitors reach attendees and stand out at IWF 2024.

IWF Official Pre-Show Planner

Drive traffic to your booth with this comprehensive show preview including a floor map, the complete exhibitor list, show
schedule and seminar slate. Polybagged and distributed with FDMC June, delivered with the FDMC June and July digital
issues, and distributed to the IWF pre-registration list. The pre-show planner is worth the investment and is sure to deliver
results for you in 2024.

Materials Due: 5/17 /24 Refer to standard pricing

PREVIEW ISSUES AND SHOW DISTRIBUTION

S ::»; *t Closets & Organized Storage FDMC

va b X Q

A sgg,§edeﬁom§ May/June July/August July

\ ¥ Ispiraton for Dsign ‘&rbm Includes a preview of closet  Bonus distribution of the Issue includes show floor updates, exhibitor list and a
and home storage exhibi-  July/August issue at focus on show products. This issue will also be

tor's products you'll see on  IWF. distributed on the show floor.

; il I l the IWF expo floor.

-] Clos tpl’O rockx
an n |06

m2022 110 o

% =
Design trends -
from Milan | 42

Ad Closing: 6/21/24
Ad Closing: 4/22/24 Materials Due: 6/27/24
Materials Due: 4/26/24

Ad Closing: 6/5/24
Materials Due: 6/10/24

Visit the IWF event site
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https://www.iwfatlanta.com/
https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2023-09/2024_FDMC_RatesSpecs.pdf
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EVENTS

IIWIr TRAFFIC DRIVERS: Draw attention fo your booth at IWF

il

SHOW DAILY

IWF Atlanta 2022 Find an
opens

logy
ducation course on display

Woodworking Network

IWF Today Show Dailies

The only official show daily distributed to all at-
tendees during IWF at the entrances of the Geor-
gia World Congress Center and at the registration
desk. Two editions will be distributed, one on the
first day and another on the third day of the show,
plus digital distribution that will include linking to
your website. This comprehensive guide includes
the world’s largest IWF floor plan with advertisers
highlighted plus up-to-date show happenings and
things to do after hours, making it a well-received
guide for attendees. This is your lastminute value
to drive traffic to your booth.

Spread: $4,366 for both issues

Full page: $2,292 for both issues

Standard Half Page: no islands $1,144 for both
issues

Ad Closing: 6/26/24

Materials Due: 6/29/24

plus more.

Product Sneak Peek-IWF Edition

Build anticipation for your product offerings in advance
of the show. For é weeks leading up to IWF, we'll deliver
Sneak Peek emails dedicated to showcasing exhibitors
and their products to our Woodworking Network
subscribers. This text ad opportunity includes your
product image, a headline and 50 words of body copy,
including your booth number at the show.

Inline ads: $790

IWF Fair Booth Video

A 3-4 min. video shot at your booth with a
Woodworking Network interviewer that promotes
your key marketing messages. Your edited video

will be distributed electronically post-IWF to
Woodworking Network audiences, and available on
woodworkingnetwork.com.

Video: $3,413

Closets Symposium and CNC Symposium at IWF Sponsorship

The Closets Symposium, moderated by Michaelle Bradford, Editor of Closets & Organized Storage, will address the latest
trends in the closets industry. The CNC Symposium presents leading CNC technology pros discussing what's new, what's
coming and offering practical advice for new and current CNC users and will be moderated by Will Sampson, Editorial
Director of FDMC. A robust, multi-level sponsorship package is available for each symposium that includes but is not limited to:
* sponsor logo recognition on IWF educational mentions and signage,

e sponsor logo recognition on Woodworking Network promotional materials promoting the symposium,

* pre-event and during event recogpnition,

Gold Package: $6,500 Silver Package: $3,500 Bronze Package: $2,000 See the complefe PGCkage deliverables



https://live-wwn-files.s3.us-east-2.amazonaws.com/s3fs-public/2024-01/2024_WWN_IWFSymposiumSponsorship.pdf
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AUDIENCE RECOGNITION

Wood Industry 40 Under 40 January 2024 Co-Sponsorship: $12,128
The Wood Industry 40 Under 40 program honors the next generation of wood industry professionals who are
making an impact at their jobs, in the community, and on wood products manufacturing in North America.

3 non-competing annual sponsorships available. Includes acknowledgement at the Woodworking Network
Leadership Reception at IWF and other Woodworking Network events involving 40 Under 40 Class of

2024 honorees, as well as recognition throughout the year when the 40 Under 40 is referenced in editorial
coverage in print and online.

FDMC 300 April 2024 Co-Sponsorship: $3,638
Ranking of the 300 largest cabinet, furniture, millwork, store fixture, office/contract and component producers

FDMC

/4
éﬁ@ﬂj in North America. This sponsorship includes recognition when the rankings are published in the April issue of
s FDMC, branding on FDMC 300 landing page on WoodworkingNetwork.com and recognition throughout the

LEADERS year when FDMC 300 is referenced in editorial coverage in print and online.

INDUSTRY

Young Woodworking Pro Early 2024 Co-Sponsorship: $3,638
The Young Woodworking Professionals competition recognizes outstanding projects and the young wood pros

‘ \ that create them. Includes sponsorship of awards presentation at Wood Pro Expo lllinois, April 2024 and
engagement with finalists and winners. In addition, your logo and linked URL will be included on the contest
landing page on WoodworkingNetwork.com, in contest emails, and logo or sponsorship mention included on
any marketing to promote the Awards Presentation.

] Top Shelf Awards  April 2024 Co-Sponsorship: $5,000
— TQP Popular, long-standing celebration held annually to honor designers for their creative closet and home

organization designs. 3 sponsorships available. Investment includes sponsorship of the April awards reception

e SH E LF during Closets Conference & Expo 2024, as well as engagement with finalists and winners. Your sponsorship

(ﬁg l Cé' also includes logo and linked URL included on the contest landing page on WoodworkingNetwork.com, in
contest emails, and recognition when the Top Shelf Design Awards is referenced in editorial coverage in print
and online.

Veneer Tech Craftsman’s Challenge Summer 2024 Co-Sponsorship: $6,064
The world’s most prestigious competition honoring the best work in veneer woodworking. The sponsorship
includes branding on Craftsman’s Challenge landing page on Woodworkingnetwork.com and recognition
throughout the year when Craftsman’s Challenge is referenced in editorial coverage in print and online.

Veneer Tech
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Market Leaders September & October 2024 Co-Sponsorship: $3,638
Recognizing an elite group of professionals in woodworking leadership for their influences, insights and
strategies in business as well as working for the betterment of their respective industries and their communities.
Sponsorship recognition included with publishing of recipients in the October FDMC Leadership Issue and
recognition throughout the year when Market Leaders is referenced in editorial coverage in print and online.

Market Leaders

Wood 100 Fall 2024 Co-Sponsorship: $3,638
l@ @ An exclusive annual report detailing the successful strategies and best practices put in place by 100 North

American secondary wood and panel products manufacturers to grow their businesses in the furniture,
Strategies for Success  cabinetry, architectural woodwork, store fixture, components, closet systems and other industry markets.

Sponsorship includes recognition when the winners are announced in the October Leadership Issue of FDMC

and recognition throughout the year when WOOD 100 is referenced in editorial coverage in print and online.

pnlﬂlnﬁ Pricing Survey November 2024 Co-Sponsorship: $3,638
The industry’s only custom woodworking pricing tool, an exclusive report for Woodworking Network, and
ﬁ“n“Eg a favorite for the FDMC audience. Prominent visibility in print and online. Sponsorship recognition as part
of the published results in the November issue of FDMC, prominent visibility both in print and online, as well
FDMC as recognition throughout the year when the Pricing Survey is referenced in editorial coverage in print and
online.
- FDMC - Almanac & Industry Forecast December 2024 Co-Sponsorship: $3,638

Published annually since 2014, the Almanac is packed with pages of detailed charts, data, and forecasting
for the woodworking industry. It is a definite read for the 63,000+ readers looking for business intelligence
Wood Indsstey Almanac for the coming year. The sponsorship includes recognition in the Almanac published in the December issue
of FDMC, with prominent visibility both in print and online, as well as recognition throughout the year as the
Almanac is referenced.
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Leave the creative work to us

Expertise: Let the Woodworking Network assist you in
tackling some of your creative marketing challenges.
All copy and design services are performed by
individuals with years of experience in marketing

and selling to wood products manufacturers. Our
team knows the woodworking industry inside and
out. We understand the needs of professionals who
manufacture furniture, cabinetry, millwork, store
fixtures and all kinds of specialty wood products, and
we understand how to hit their hot buttons.

Whether you are looking to generate leads, build
brand awareness, or stimulate instantaneous
response, we can assist you in selecting the right
products fo influence your targeted audience
segments at just the right times throughout the year.

Services include:

* Creative copywriting

e Ad design and layout

* Digital and print advertising services

There are no limits to creativity.

If you can think it, you can dream it...we'll work to help you
make it happen. If you have an idea for your brand

but not sure how to get there, please contact your

Media Integration Manager and let us put our creativity to work.

36

CUSTOM AD CREATION

Specifications

The typical full-page or %2 page ad or series will take between 3-5 hours for our team to create, modify
with your changes, and finalize. Because of our understanding of the industry, you are sure to get the
results you seek.

RATE: This cost will never have you paying for uptime for our creative staff to learn
$250/hour the industry or just how your products and services fit with our audience.

Elements needed to start the process for a print ad series:

® Company and brand logos in a high-resolution format (.eps, .ai, .png, or .tiff) with no background
®  Access to high-res photos either in a zip file or on website

® Decision on ad sizes and frequency for campaign
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Emily Rogier

Tom Cahill

Midwest, PA, Quebec & Ontario West, Southwest, TN, Western Canada Southeast, Mid-Atlantic, New England ’g
tom.cahill@woodworkingnetwork.com emily.rogier@woodworkingnetwork.com pete.page@woodworkingnetwork.com ;
p (319) 432-3894 (319) 640-6151 (319) 777-1003

www.woodworkingnetwork.com/mediakit




